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CHAPTER 2 The Power of Design

You are visiting a museum to see an exhibition called “The Power of Design.” A staff

member will take you on a guided tour through the different sections of the exhibition.

Good morning, everyone! Welcome to our museum and to our Power of Design
exhibition. I'm Nancy Wilson and I'll be your guide today. To start off, what comes to
mind when you hear the word “design”? Fashion design? Car design? Graphic design? In
fact, almost everything around us is deeply connected to design. Here you’'ll learn about
various types of design, how design is related to function, and the social impact of designs.

Generally speaking, design is defined as a combination of shape, pattern, and color.
Good design can make products appear more attractive; it can make things easier to use;
and it can even affect people’s behavior and mood.

Look at these umbrellas. Some are long, others are short, and yet others have different
handles. Umbrellas are a familiar item, but they come in a wide variety of shapes,

patterns, and colors.

(2) MEH - FERAIVT b

O =R BEAIVT b

(4) #

Chapter 2 The Power of Design New Words

EBATAFLYAD
CBRIEOHE - 1T FLICHERLS, @k

7, BARE  REOBKREEEEEHH.

Part |g% |wiE RERS N EEE HEOBH B35S
| o 2e]estibition Jeksobifiom)/ (2 |msa a showing of things, for example paintings or photographs, that | v oo
people can go and look at
1| p.24[section [sckfm/ 2] [2—7— one of several parts
1 1|Nancy Wilson [nznsi wilsn/ @ |rve—-manyy
1 1|graphic [grefik/ #l (/5749200 relating to a drawing, print, design, etc. graph [%] K&
1 1{connect [konckt/ (3] [-#z-ok< to join two or more things together connection [#] DAY
1 1{various [vérios/ 2 EEEES several different; more than a few variation [4] Zft
1 1frelate [rilért/ (8] | cEFRHIHS to have a connection relation [%] Bi%
1| 1ffunction [fRn(ofem/ 2] |mee a special activity or purpose that something or someone has function [)] T2
1| 1fimpact [impakt/ 2] |we the effect one thing has on another thing
1 1| start off e B to begin
1| 1fcome to mind BULEN I to think of something
1 afinfact ET used to introduce more detailed or different information
1 1|be related to ... ICBHRDH B to be connected to or concerned with another thing or person
1 2|generally [dzén@r@li/ [ |- overall, in most cases, for most people, commonly general [F2] —fi7%
1| 2[define /difam/ [®) [-xx8s2 to describe o explain clearly what something is definition [&] £%&
1| 2|combination [kambonéifon/ | [#] [@rADH two or more things joined, mixed or used together combine [B] @A ED
. a regular arrangement of shapes, colors, or lines on a surface as
1 2|pattern [p&tarn/ [#] |EE
a design on paper, fabric, clothing, etc.
1 2|attractive [otraktry/ [#] |#Bheyis pleasant to look at attract [8] -%3[E21%
1| 2|generally speaking —RRNICE A IS to speak without being specific
1| 3|variety [voranati/ %] [msm a group of things that are different from one another vary (8] Z9 5
1| 3|comein.. S THES TV to be available in various colors, sizes, designs, etc.
1| 3|avariety of ... WALR A a number of styles of the same thing
2| 1fclosely [klousli/ BN EEE very near in relationship to something or someone close [f] BEn
A tlepout Jspiut te) |ewn a small pipe on the side of a container that allows liquids to be
poured out
2 1{attach oty (3] [-z@mUAT2 to join or fasten something to another thing attachment [£] {1EY)
. _ K a container with a spout and a handle used for making and
2 2|teapot [tizpat/ (8] |[74—Hyh, 1 X
serving tea
2 2|strainer [strémor | [EINE an object with many small holes so that only liquid passes
2 2|prevent [privent/ (8] |4 2058552 to stop something from happening prevention [&] FF5

CHAPTER 2 The Power of Design PART 2 (pp.26-27)
PART 1 (p.25) 1. Their spouts are attached at different

CHAPTER 2 Recap & Retell [1] (p.34)

1.

We will learn about various types of

design, how design is related to

places; one is at the top and the other

is at the bottom.

Part 1

Product design is a combination of shape, pattern, and color. Good design makes products

function, and the social impact of 2. They help to prevent tea leaves from
designs. getting into the tea cup. look more attractive. For example, umbrellas have the same function, but they come in

2. Good design (does). 3. Because you can slow down the hot a wide variety of shapes, patterns, and colors.

3. 1It's defined as a combination of shape, water as it is poured over the coffee

pattern, and color.

grounds.

Part 2

@Here is my ballpoint pen. It is silverand ~ @Yes, I do. I like it because it has a large

Many items are not only attractive but also functional. For example, the function of a

looks very elegant. I like it because it is screen that is suitable for watching

spout is to pour out the tea or hot water, but the spouts of Japanese teapots and coffee
thin and easy t« ite with. ies. In terms of design, I like its . . o
i and easy towrite wi mm"e*} 7 terms of design, © fike 18 pots are attached at different places. For example, it’s attached at the top on the
metallic color. / - o )

N o . Japanese teapot, but at the bottom on the coffee pot. The function a product carries out
Its design is not bad, but it'’s a little
heavy to carry. often has an effect on its design.
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B museum [mju()ziom [
design /drzam/
staff [stef]
tour [thar |
through Joru:/

1 mind /mamd/
fashion [f2fn/
almost /a:lmoust/
deeply /dipli/
social [souf@1/

2 shape [§éip/
appear [opior/
affect [ofekt/
behavior [brhérvjar
mood Jmi:d/

3 yet [iet/
familiar [fomiljor/
handle /haendl/
Some ..., others ~
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CHAPTER 2 The Power of Design Part1 #iE&EY— D
HEE U3 1EEH
(@ exhibition

(2) section

(3 graphic
@ connect
() various

(® relate

(@) function
impact (n.)
(9) generally
define

(1) combination
(1 pattern
(@ attractive

variety
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BIXBAFER
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Class: No. Name:
BIxX

e

an art exhibition

®

There is no smoking section here.

&

3 a graphic artist

®

@ T connected my computer to the network.

® The human body is made up of various kinds of cells.

() This disease is closely related to stress.

(7) The function of the car is to carry something.

® the environmental impact of eating meat

© Generally speaking, women live longer than men.

He doesn’t define pro-wrestling as a sport.

(D) His music is a combination of classical and popular music.
@ That curtain has simple patterns.

@ an attractive personality

In the parade, the participants carried a variety of national flags.
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@ anart ( )
@ There is no smoking ( ) here.
@ a( ) artist
@ 1( ) my computer to the network.
® The human body is made up of ( ) kinds of cells.
(&) This disease is closely ( ) to stress.
@) The ( ) of the car is to carry something.
® the environmental ( ) of eating meat
@ ( ) speaking, women live longer than men.
He doesn’t ( ) pro-wrestling as a sport.
(1) His music is a ( ) of classical and popular music.
(i That curtain has simple ( ).
@ an ( ) personality

In the parade, the participants carried a ( ) of national flags.
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CHAPTER 2 The Power of Design

1

Good morning, everyone!

Welcome to our museum /

and to our Power of Design exhibition.

I'm Nancy Wilson /
and I'll be your guide today.

To start off, /
what comes to mind /

when you hear the word “design”?

Fashion design?

Car design?

Graphic design?

In fact, /
almost everything around us /

is deeply connected to design.

Here /
you’ll learn about various types of design, /
how design is related to function,/

and the social impact of designs.

Generally speaking,/
design is defined /
as a combination of /

shape, pattern, and color.

Good design can make products /
appear more attractive; /

it can make things easier to use; /
and it can even affect /

people’s behavior and mood.

Look at these umbrellas.
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CHAPTER 2

We are surrounded by examples of design in our daily lives, though we do not usually
think about how things are designed. The simplest definition of design is a combination
of shape, pattern, and color. Design can be much more complex and interesting than that,
however. One important aspect of design is related to function. Good design makes things
easier to use. There are also examples of design aimed at changing how people behave.
In some cases, the idea is to encourage people to act in a way that is more efficient.
Design can also affect society. If things are well-designed, this can sometimes improve

public safety and make people feel better about the community in which they live. (119)

QBERT—I—b

(11) #EF7J > M NEW
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WEEITET,

- RETIE, BREBFD2EBEDHEAH 21TV, AREROMBEZRZET. EE T, #
B TAFLDEIBEAXFDT L—X%ZIRY [Phrase Hunt] EWDEBZITOET,

Q)T IYR—bFI—1
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Part 1

Product design is a_combination of shape,
pattern, and color. Good design makes
products look more attractive. For
example, umbrellas have the same
function, but they come in a wide variety
of shapes, patterns, and colors.

Part 2

Many items are not only attractive but
also functional. For example, the function
of a spout is to pour out the tea or hot
water, but the spouts of Japanese teapots
and coffee pots are attached at different
places. For example, it’s attached at the
top on the Japanese teapot, but at the
bottom on the coffee pot. The function a
product carries out often has an effect on
its design.

Part 3

Design can have effects on human
behavior. For example, when we walk on
an ordinary crosswalk, we walk straight
and often bump into each other. When we
walk on the new diagonal crosswalk, on
the other hand, we walk toward the right
and do not bump into each other. This is
an example of “persuasive design.”

Part 4

A new design can have a direct impact on
society. In the 1980s, the crime rate in the
subway system in New York City was

extremely high. However, the
introduction of new trains designed by Mr.
Udagawa and Ms. Moeslinger made the
subway system safer, and passenger
satisfaction went up.
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o are visiting a muscuns tosee an exhiition callod “The Posser of Design.” A stalfmember

1 What wil sou learn about at this exhibition?

will take you on a guided tour throvgh the different sectons ofthe exhibition,

2 What malkes some products more atractive?

Good mornin; eversone! Weleomo to our museum and to our Power of

3. How is design defned?

Fim Nancy Wilson and I Tostartor,

the word "desiga” Fashion design? Car design? Graphic design? I fact, almost overything

around

eply connected to design. (DHere vouTl L
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Part 1

design / combination

Part 2

good design / attractive

umbrellas / shapes

functional

teapots / top

coffee pots / bottom
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CHAPTER 2 The Power of Design #1s—t (547 A) CHAPTER 2. The Power of Design %A —t (547 8)
1 Fovr 1 FovEEBELES
You are visiting a museus to see an exhibition called “The Power of Design.” A staff member will take You are visiting a wuseum to see an exhibition called “The Power of Design.” A staff member will take.
you o a guided tour through the different sections of the exhibition. ou on a guided tour through the different sections of the exhibition
2 Guess What? ~%—7—FIE20To 4 AIER LS ~ 2 Pre-Reading ~BEEIEA L5~
Summary
This is a building. We are surrounded by examples of design in our daily lives. The definition of design is a combination
B Some students go there to study. Answer of shape, pattern, and color. One important aspect of design is related to function. Good design makes
* Many people go there to enjoy art, history, or culture. things easier to use. There are also examples of design aimed at changing how people behave. It is
* A lot of objects having historical or scientific value are shown there. more effective because design sometimes speaks louder than words. Design can also affect society. The
It is an event where artworks are exhibited to the public Level | wux power of design can sometimes improve public safety and wake people feel better about the
4 | e may also be a sporting event Answer community in which they live
it usually focuses on a specific topic or theme. TF Questions : Choose T if it is true of the passage and F it is not.
It takes place in art galleries, wuseums, stadiuns, etc.
s iz an item for daily use I+~ 2. [T/F] Design is defined as a combination of shape, pattern, and color
Q| - Yo use it to protect yourself from water or heat. Answer 2 [T/F] Function is one of the important aspects of design
It has a frame made of wetal, very strong cloth, and a long handle 5 L7271 Design s never bl o change howe pecple act
I you go out without it on a rainy day, you get wet.
“This is a drink. Level | wwn —
Answer in English
You can enjoy it in both hot and cold conditions. Answer -
+ _ I What are we survounded by in our daily lives?
+You grind roasted beans and wake a powder.
+ You pour boiling water onto the powder to make the drink
“This is a marked place in a street. Level | wxse 2. How can design affect society?
It is for pedestrians Answer
| Vehicles must stop to allow peaple to walk across here.
- Some places have traffic lights and some do not.
“This is a way to move around in cities, such as Tokgo and New York, Level | wasr 3 Youridea —HLIOEART~
*You need a ticket or a charge card o get on it. Answer Write gour idea and share it with gour friends.
€ hen ou use it, you can't enjoy the beautiful sky or buildings in the city. Which is a better design for many people? Why?
- A very large box-shaped car runs underground.
Notes
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CHAPTER 2 The Power of Design 4 #7—>avs—+@
il i S 11}

Partl (/ —~A :CD145 77 A} :CDI1-49)

Good morning, everyone! Welcome to our museum and to our Power of Design

exhibition. I'm Nancy Wilson and T'll be your guide today. To start off, what comes to

mind when you hear the word “design”? Fashion design? Car design? @( )
design? In fact, almost everything around us is deeply @( ) to design. Here
youll learn about @( ) types of design, how design is )to
o ), and the social @( ) of designs.

) speaking, design is @( )asa @ ) of shape,
liol ), and color. Good design can make products appear more
(Y ); it can make things easier to use; and it can even affect people’s behavior
and mood.

Look at these umbrellas. Some are long, others are short, and yet others have

different handles. Umbrellas are a familiar item, but they come in a wide

@ ) of shapes, patterns, and colors.

(14) Comprehension Check BNfEIRER
- BN— N3~ 5EEEE DEIMNFMRE & LG & Uz,

CHAPTER 1 Follow the Voice of Your Heart

Part1

1. What did the author feel when he compared Japan with the world?

— He felt that people’s destinies depended on when and where they were born and he
was lucky.

2. What shocked him?

— The tragic sight of starving children in Africa he had seen on TV shocked him.

3. Why did people around him react negatively to his dream?

— It was because he was such a lazy student that he failed preparatory-school entrance

exams five times.

Part 2

1. How many years did it take the author to graduate from high school and enter medical
school?

— It took two years.

2. Why did he decide to work at an emergency center to become a better doctor?

— It was because he couldn’t forget the sight of the starving children.

3. What did he do at the age of 307

— He left Japan to work in Myanmar.

Part 3

1. Why did the author almost run out of money?

— It was because he had to buy a lot of medical equipment at his own expense.

2. When did he feel happy?

— He felt happy when the local people thanked him from the bottom of their hearts.
3. What did he want children with cancer and their families to feel?

— He wanted to help them feel glad to be alive.

Part 4

1. What is the name of the organization founded by the author?
— It is Japan Heart.

2. When does he think that people should listen to their hearts?
— People should do so when they face difficulties in their lives.
3. Which is worse, failing or not taking any action at all?

— Not taking any action at all is worse.

(16) Extra Reading

CHAPTER 2 The Power of Design ¥4 75— avy—1@

#l & i

Part1l (/—~n :CD145 77 A b :CD1-49)

Good morning, everyone! Welcome to our museum and to our Power of
Design exhibition. I'm Nancy Wilson and I'll be your guide today. To start off,
what comes to mind when you hear the word “design”? Fashion design? Car
design? Graphic design? @ , almost everything around
us is deeply connected to design. Here you'll learn about various types of
design, how design is @ function, and the social
impact of designs.

e » design is defined as a combination of
shape, pattern, and color. Good design can make products appear more
attractive: it can make things easier to use: and it can even affect people’s
behavior and mood.

TLook at these umbrellas. Some are long, others are short, and yet others
have different handles. Umbrellas are a familiar item, but they

] a wide ©@ shapes, patterns,

and colors.

- Easy VersionEHRIEZEE IFELDAHAROEN ZFER L ZRIN—3 D 25EHE,

@Easy Version

CHAPTER 2 The Power of Design Easy Version

Welcome to our Power of Design exhibition. To begin with, what do you think when
you hear the word “design”? Almost everything around you is deeply connected to design.
Today, you'll learn about various types of design, their functions, and their social impact.

In general, design or product design is explained as a combination of shape, pattern,

and color. Good design makes products look more attractive.

In this exhibition section, we can see the relationship between the appearance and
function of product design. A lot of items we design are not only attractive but also
functional. For example, look at the coffee pot and the Japanese teapot, you can see that
the spouts are functional because you can easily pour out all of the coffee or tea.

Good design usually shows the product’s function. You will know how to use the

product just by looking at its design, as shown in the example of the faucet handle.

3

The next theme is about the effects of design on human behavior. The diagonal
crosswalk is designed so that people walking across from either side of the road won't
bump into each other. This is a good example which shows that design can change
people’s behavior.

Design sometimes speaks louder than words. This type of design is called “universal
design,” or “UD.”

4

Lastly, we're going to look at the social impact of design. In the 1980s, the crime rate
in New York City was high, especially in its subway system. A Japanese industrial
designer and his partner helped to solve this issue through the power of design.

Thanks to the newly introduced trains, the subway system got safer, and passengers
became more satisfied. This shows that a new design can bring about a change in society.
1 hope you've learned something about the essence of design.

(305 words)

QN— 3y

CHAPTER 2 The Power of Design H|-¥—%= ¥

1

Guide: Welcome to the Power of Design exhibition. T am Nancy Wilson, your tour guide.
Let me show you around the exhibition and let’s learn about design today. To
start off, what comes to mind when you hear the word “design”?

Tourist A: Creative works like designs of clothes, jewels, and so on

Guide : That's right. However, today we're going to think about designs used in our daily
life.

Tourist B: Are you talking about commercial design?

Guide: Yes, that's right. Then, what do you think design consists of?

Tourist A: Color, shapes ...

Guide: Very good. Generally speaking, design or product designs are defined as a
combination of shape, pattern, and color. Good design makes the product appear
more attractive. Look at this picture of umbrellas? What do you think of them?

Tourist C: Some are longer, some are shorter, and some have different handles.

Guide: Indeed. And though the shapes are similar, they also come in a wide variety of

patterns and colors.

2

Guidet In the next exhibition section, we can see the relationship between the
appearance and function of product design. A lot of well-designed items are not
only attractive in appearance but also functional. Please look at the coffee pot
and the Japanese teapot (Kyusu). What do they have in common?

Tourist A: T can see that the coffee pot has its spout at the bottom while the Japanese
pot’s is at the top. I have no idea about their similarities.

Guide:  Good point. Both have their spout at the widest part of the body. The spouts are
functional because the design makes it easy to pour out all of the coffee or tea
through them.

Good design usually makes a product understandable, too— it shows how the
product functions. For example, look at these two designed faucets. We can
immediately see how to turn on the faucet just by looking at the shape of the
handle for one, but not for the other. Good design immediately and clearly tells

you how to use the product.

27
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(17) Make It Yours! @&<— b
RO [Make It Yours!] ICERWMEETERICERATES>— K,

BREBHLWAYFEY /[~y PR OTFA Y HSIED>TOWET. ZOHEEM X —Y L, UTFOHY
KERBEL,
1. Your team is going to compare and analyze earphones. Look at the pictures of earphones and
headphones below and list their characteristics.
(a) (b)
ci of
a
b
c
d

(19) Vocabulary Networking ¥— bk
- 525K Vocabulary Networking ORI ERHEZEZFEHR [RI|U AN &£ RR%ZF-
TERT S [1EX>— ] O27EHE,

OXRHRJ AP OEX>— b

New Rays 1 Chapter 2 Vocabulary Networking CHAPTER 2 Vocabulary Networking {EX>— b

By | &5 |20 Eks i OEOEEST, TOBABERBL LA,

B designer FHAF— design (1]

+ fashion designer 77v¥arT¥AF— FHAF— (designer) &I, MHBED LS CRAL D MIELE DT 35 xRIT 3 AD
£ clothing kil cloth (%] Croh. coci, MG 3 MEOFFA F—con TR L E S, 1 0HIE, 27y
£ accessories % 2 794 F— (fashion designers) T, il (clothing) “¥Mifh (accessories) ©F 4 ¥
£ graphic designer 75747 TIAF = graphic (E&®) %L, 290, 777492794 F— (graphic designers) T+, Bb oIz,
+ magazine advertisements HEDLE 2% = (posters) +MEEED I (magazine advertisements)®,5> 7 L » b (brochures) ®
£ brochures K7Lk X5 AL - FIR 2 03 R

£ | (1) [industrial designer TEFTAF— industrial (E%0) SCEwT.3oHR TH

i3 home appliances RERR appliance (385 cquipment) KA (home appliances) 7 0 HHiA T

+ medical equipment ERE equipment (1) (put beautiful designs on various industrial products), GO fliffi%#% % 3 (enhance the
il design A value of the products). 57:H (appearance) & B (function) D57 ¥ 2%H3 & 2%
7% | (2) |a combination of shape, pattern, and color |, 1, EOMaEHE R——

ki appearance R#A appear [8)] Ro7 ¥4 v idikae AMofis)ic (bring about changes in society and
E G i B H attract [&)] human behavior) &L ATEEF, 722 AIE, H FHILEDLIKDED (a drop in the
% | @) [function e subway-related crime rate) SIS (crosswalks) DY 7775 &

5 functional e 28— - FHA Y (Universal Design) b2 0—Blc, <hi,

T | (5) |have an impact on society HEBEBESAD (nationality), 3] (sex) VR (disability) D8 £ b F, F=TDANFIHT
T 2 drop in the subway-related crime rate T REEOREE DR E5FFAvOC L o

& | (6) [have an effect on human behavior OB REE 55

& crosswalk i () pedestrian crossing

T Universal Design(UD) 1= HAT universal (ZRIIET 5)

&F for the physically challenged SUREERY challenged (BE055)

=T for the elderly BiEET

(18) EHFERE
CBF YT R—DEDEEZER B /=HDFBMEE.

Chapter? %S |:]
/20 £

1 HTOXD ( ) WA BET BHERETRER 1 DFORULEL, (£ 1 K]

Her piano teacher made her ( 7 practiced / { to practice / % practice) the piano every day.
1(7 looked / A found / % made) this book boring while I was reading it.

What made you ( 7 decide/ 4 decided/ ¥ deciding) to enter that school?

(7 Because/ A 1f/ ¥ Although) it rains, we will cancel our picnic plans.

The baby started to cry ( 7 though/ 1 that/ ¥ because) he was hungry.

2 ) ISBYBEEARGEL, (&1 /]
0]
) about myself.
@ EZE,
) him, please call me.
@ ZHFELOWY, RERSEFTT
( ) you ( ), 1 don't like insects.
@ BEAOTHES LOBESEREAAIC Lz,
Her wonderful singing voice ( ) ) ).
B LS 1 20 A3 2 S U B,
We ( ) ( ) ) learn twenty new English words every day.
3. BRBIZ&EI&SIS ( ) AOBAELEANZGZE, L, FEGEF1E () FhTL

%o Ft, XBKIALNXFIH>TNS. (2]
@ =a—t—%% L, W< Y ES L
You won't be able to sleep ( you /if / much / too / coffee / drink / to )

@ %R, HLIEEY-THH7,
(was / her / she / had / cut / hair ) the other day.

=

@ BiELH LTRIEL

(you/ made / your mind / why / what / change )?

4 U JHOBEFEALT ROBANERXCELESW RELLBELZXTHEATS L. (E2R])

@ FHIAEEAICRIC B OB ORIRE S5, [ make, every ]

@ HEpoOT, B RO [as]

(20) EXSR>—bF NEW
cBIN—NIHIST BT, BAY A ADEN—DICKX &HE L, XOWEPE, EA%
R, AEN—TICIE, R’XISKIST 5 BARERZHH.

5 BEAT - SR [ ] EHED - B
V+0+do [Fe#E] FA4RA=RT—H—

CHAPTER 2 The Power of Design
PART 1 ZEXHH—F

@Good morning, everyone! @Welcome (to our museum) and (to our Power of Design @OninXf, BIEEI T FHEL 0N B~ £5ZE. ORIETF Y

T UANY T, KR, BARESADHA FEEnET, @F T, [FYA ) VS EEEMNELE, BRSA

exhibition). Nancy Wilson and fifll be your guide today. @To start off, wha comes (to mind)
4 /T35 5] TBUVEH S
[when [you] hear the word “design’]? @Fashion design? @Car design? @Graphic design? @In

Rl

fact, almost [everything (around us)|is deeply (to design). @Here [you1l learn (about

FHIE

FRHTLEI D @7 7 vy a v FHA LTI, @UOFHA L THin, @777 4 v 7 FHA » Tiin, @%

LOYOEYIZHBHIELALTSTOLOR, FHA LV EEORMR2THHOTT, @I T, AREAESESE

LEHOTFA v, THA L LREOBHR, £ LTT A OB

js related to function], and the social impact of designs).
FRIFE (MR / [cEkos 3]

various types of design, [how [de

Q- MICS I, FYA L, W, BHR, ELTROMBRODELERSNET, @F SNETHA %, ZoMLE

s defined (as a combination (of shape, pattern, and color)).

DGenerally speaking
Mt/ T—HRc A, B,and C (i£3)

® Can make products appear more attractive; [if can make things easier to use; and

EEEE+0+ do WHEETLIAALE)

LNz, EVRTL, AxOBIRRSIR

BEG2HILE2HY ET

can even affect people’s behavior and mood.

®Look (at these umbrellas). are Jong, are short, and yet have different L CBNBRHLFOLOLH £ T, ORILLI

L ~ObObHB] /

Some .., others ~ [+ Db ##

handles. @Umbrellas are a familiar item, but come (in a wide variety (of shapes, patterns,

THESTWE] [/ [WBLBk] /A BandC (51)

and colors)).
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i1

CHAPTER 2 True or False Quiz CHAPTER 2 True or False Quiz Answers o ,
Who is Nancy Wilson? [ 1 ]
Part 1 Score: /50 Part 1 () An art teacher.
! ! ) guide of o - @ The writer of this essay.
Date: No. Name: 1. (F) Nancy Wilson is the manager of the museum and the Power of Design exhibition.
U5 1 2% 3 ] @A travel ide
2.(T) Almost everything surrounding us is deeply connected to design. @® A product designer.
Good morning, everyone! Welcome to our museum and to our Power of Desi P .
s v en [ 1 Be i 8 ] -
exhibition. 'm Nancy Wilson and 'l be your guide today. To start off, what comes to generally M2
. . . . . o sign is & 8 ; ’ . One opinion stated in this passage is that [ 2
mind when you hear the word “design”? Fashion design? Car design? Graphic design? In 3.(F) Design is sometimes defined as a combination of shape, pattern, and color. ne opinion stated in this passage is that [ 2 ]
X X R N 155 2 B35 1 %] (@ the crime rate in New York City was extremely high in the 1980s
fact, almost everything around us is deeply connected to design. Here you'll learn about
? N and it can even (@ a diagonal line on a crosswalk is a kind of universal design
various types of design, how design is related to function, and the social impact of designs. 4.(F) Good design can make things easier to use, butiteannet affect people’s behavior (@ looking at daily necessities from the perspective of design is desirable
. . - nd mood.
Generally speaking, design is defined as a combination of shape, pattern, and color. and moo —— @ dosign generally consists of shape, pattern, and color
5 2 BeURA 2 30
Good design can make products appear more attractive; it can make things easier to use; . o )
1i ™ le’s behavi 4 a 5.(T) Umbrellas are used to show a wide variety of shapes, patterns, and colors in the i3
and it can even affect people’s behavior and mood. design. Why has the New York subway system become safer? Choose the best combination to fill
Look at these umbrellas. Some are long, others are short, and yet others have different in the blanks in the sentence below. [ 3
handles. Umbrellas are a familiar item, but they come in a wide variety of shapes,
Because the subway trains became (A) and (B).
patterns, and colors. © A brigh B
righter cleaner
@ A less decorative B more accommodating
® A more spacious B more colorful
If the sentence is true, write T; if it is wrong, write F. After that, correct the false sentence. @ A more expensive to ride on B less crowded
1.( ) Nancy Wilson is the manager of the museum and the Power of Design
S 4
exhibition. . . .
Which of the following is NOT mentioned by the speaker about the power of design?
2.( ) Almost everything surrounding us is deeply connected to design. )
3.( ) Design is sometimes defined as a combination of shape, pattern, and color. (D Good design makes a product look more appealing.
4.( ) Good design can make things easier to use, but it cannot affect people’s ) Design is more effective than words in every case.
(3) The power of design can lead to changes in socief
behavior and mood. (@) Good design makes the function of a product understandable.
5.( ) Umbrellas are used to show a wide variety of shapes, patterns, and colors in

the design.

. ] oNERY
(22) /T A hFEH AYICEELAEYAE2DOZAEL, FhENNAERMEAH IS L.

- ORREBROMEZIAELE UL,
Chapter 2 BSEHE KOBMO%K 2 & LTRLBI 2O 1 OBOE S,

.*:‘EE D&)l’ (*E%Iiﬁ E *;E) .%E D&)l’ (*E%Iiﬁﬁ;g) Passage 1: Everything is Design 4 1 According to the passage, what is the purpose of design?

@ To help us decide what we are going to eat.

. I - evervdae Tife: fr i @ To help us avoid choosing the wrong device to read an article on.
CHAPTER 2 The Power of Design EHIEZEME (EEL~L) CHAPTER 2 The Power of Design EHIEZERIE (REL <L) Design is in our everyday life; from the food we eat to the packages of goods we buy at 5 o show o soodd o ororuet ke
the store to the device you're using to read this article. Design is what determines how oS goodap S

. . - . . . @ Tc V.
to build a chair so that when people sit on it they can feel comfortable. Design is an T allow consumers to use products easily

Part 1 Part 1 understanding of how to make an oven easy and safe to use for cooking.
Good morning, everyone! Welcome to our museum and to our Power of Design Good morning, everyone! Welcome to our museum and to our Power of Design 8] 2 Why does the author say “Design is a huge economic driver” in the second
exhibition. 'm Nancy Wilson and I'll be your guide today. To start off, what comes to exhibition. I'm Nancy Wilson and I'll be your guide today. To start off, what comes to (wDesign is a huge economic driver in how consumers shop and live their lives today — paragrap
. - A o ) i h @ Because large but economical cars sell well if they are well designed.
mind when you hear the word “design™ Fashion design? Car design? Graphic mind when you hear the word “design”? Fashion design? Car design? Graphic from driving and following directional traffic signs, o icons that portray a meaning, the ® Bocaus 1 see design in everythin A purch
X K i i X X i i stores where we shop, your fancy car, the interior decor in your house, the clothes you < Decause we can see design In everything we use and purchase.
design? In fact, almost everything around us is deeply connected to design. Here design? In fact, almost everything around us is deeply connected to design. Here Because we tend to think design is more important than quality.
wear, etc. There would be no newspapers, magazines, theme parks (ves even Disney), or e ° esign is more ¥
you'll learn about various types of design, how design is related to function, and the youwll learn about various types of design, how design is related to function, and the even your daily trips to the mall o the & S i nd Because it costs a lot of money to look for products without a design.
social impact of designs. social impact of designs. Internet usage without graphic and web design. ¢ There is no denying the importance
Generally speaking, design is defined as a combination of shape, pattern, and Generally speaking, design is defined as a combination of shape, pattern, and design has in our everyday life. ¥ 3 Which of the following is closest in meaning to the underlined sentence (2) “There is
) . ) X R ) no denying the i design has™
color. Good design ) appear / make / can / products / attractive / more; it can make color. Good design ) appear / make / can / products / attractive / more: it can make D Th Ly fow designs th .
. . L A . . . X R N R . Design influences what we think, the way we feel, and the decisions we make. When it (U There are actually few designs that are very important.
things easier to use; and it can even affect people’s behavior and mood. things easier to use; and it can even affect people’s behavior and mood. ® Denying the role of design is not important
is exceptionally well done, good design is virtually invisible — we don’t think about the © Denying € portant.
Look at these umbrellas. Some are long, others are short, and yet others have Look at these umbrellas. Some are long, others are short, and yet others have . ) @ We must not deny the importance of design.
¥ creative effort or thought process that leads up to the final product; we simply know the 0 Y
different handles. Umbrellas are a familiar item, but they come in a wide variety of different handles. Umbrellas are a familiar item, but they come in a wide variety of experience is seamless and enjoyable. However, when we encounter something that is @ We cannot deny the importance of design.
shapes, patterns, and colors. shapes, patterns, and colors. poorly designed, we can usually pinpoint its failings, and we'll go out of our way to avoid
sing that product, service, or environment in the future 1 4 According to the passage, what is true about how great design influences us?
§ ~ » (D We don't notice how much thought goes into particular designs.
1. FYer— T ALY VFED LS RGO AP EREO~@0 5 1 2EV R X v, 1. Nancy Wilson is

. P N N . @ 1 i i rson.
In conclusion, design is everything because it is in everything; design is everywhere — © Opinions on what constitutes great design differ from person to person

@ a visitor to the museum a visitor to the museum ® Eadl i . vigions 8 i
on food packs, soda cans, soccer balls, etc. Cars, railways, and roads are as much @ Bach of us tries to make decisions about great design.

@ a guide to the exhibition about design a designer of fashion, cars, and graphics @ Most of us want to experience designing products.

‘designed’ as mobile phones, clothing, and billboards. Houses are designed, just like

@ a designer of fashion, cars, and graphics ) a guide to the exhibition about design light switches and doors. Even gravestones are designed.

o B . . . p B . N 1 5 Ac ding to th 5¢ e, what is true about - design?
@ an inventor who made a wide variety of umbrellas @ an inventor who made a wide variety of umbrellas il 5 According to the passage, what is true about poor design'

Design is so ubiquitous that we actually tend to notice the thing instead of the look itself, @ We regret encountering something that is poorly designed.

A K LA YRR B L5 AT B L 5 Whati et desion s Niation of 2 but it is in everything. @ We fail to evaluate the quality of a design promptly.
2. 7 v 7 VERIER Uy ) IREGRY ol . at is product design a combination of ? (514 words) @ We can normally identify the defects of poor design.
ViflaGbE ZEREO~D2 5 1 BER 0,

(1) understanding (BAEOT: 100) 1LY etd @ We use even poorly designed products at least once.
(U shape, color, and material icon 743y (ERERBCRLELD)  decor HEfi ()

AB7RVNEE) 5eiEle

(@ material, pattern, and shape . . seamless (i
. 3. Put the words in the correct order for underlined sentence (1). X e .
(3 pattern, shape, and color go out of one’s way todo HEFLZTH~T%

9 shape, pattern, and material

3. THIBOFEEW~FAR S 0,




O EA R BRE (23) N7 #4—22ATA M NEW
CHRIEAXICEELEXREARBEZ2~3BIAHELE L, cF Y TE—DT—~ICABITEINTA—XUATFAN, BEWMICUAZVTEAE—F2 T

DeeNZEMITTIEZBELTVET
o
CHAPTER 2 B ARPIE (1) (A) exploit (B) help (C) earn (D) use
I I (2) (A) commodity (B) product (©) story (D) portrait i o - 7‘_\ y T - = .
1 ROBLEHS, BEICERAS, (3) (A) utilization (B) appeal (C) significance (D) instruction . fuf N, 1 —HR Co
[ R(2020 )] (4) (A) Adjustments  (B) Priorities  (C) Concerns (D) Companies
1 The Seven Principles of Universal Design (UD) were developed by a group of architects, product (5) (A) researchers (B) riddles (C) guides (D) visitors o -~ —
designers, engineers and environmental design researchers. The purpose of the principles is to guide () () city (B) handy (0) native (D) rural .I \ j 7]‘ ; >4 Z 7 1 I\
the design of living and working spaces, products, and methods of communication that o benefit the (7 (A) autograph (B) symptom  (C) subscription (D) notice
widest possible range of people. (8) (A) encounter (B) touch (0) satisfy (D) endure
2 Designing a product or a living/working envi involves aesthetics*, ing options, Chapter 1 Performance Test
environmental issues, safety concerns, industry standards, and cost. Usually, designers focus on the - ~@OEMOEZ L LT LiES R LO%, A~D Ohins—o5 EUAN - -
° " & 2 D~@OOEMO%Z & LT LB L O %, A~D Of) [BE)] TA20ERICHLTOERICEZX3)
average user but UD aims to also include the non-standard user. (1) According to paragraph 1, what is the purpose of the Seven Principles of UD?
3 The details of all seven principles cannot be fully explained in a short warticle such as this. Instead, (A) To create designs that improve the health condition of employees. a4
. i : g provi ployees 1. B9 ILPYRY]I0FEIERR
a general idea of their wapplication can be seen in examples of the principles in action. (B) To exclude foreign people who cannot use Japanese.
D A = L7 Sy IR CCIA 0T = L%
4 First, there are many examples that already are common features in modern society. In cities, there (O) To help people design user-friendly products. ORERHEHREMEIRY, & LF0] LY, MESCENL AU TRALEY T Ln
are special bricks in the sidewalk that have bumps and form a path that a blind person can follow. (D) To control the designers who may violate regulations. @MAMIREEARLENNT, HRLHL, JFLREEELTRAG IRV 2FT 720, REE
At crosswalks, there may be audible signals for those who are blind. wAccommodations for the (2) According to paragraph 2, which of the following is true? TH#HLTBAA STV THI LN TE S,
people with disabilities include special access toilets, installation of ramps, and elevators that speak (A) Designers usually do not care about the cost of making products. ORAMRIEIRLENNT, WHOEL, K b2 L2 mAtciEE LT L TR S 2 L TX 5,
and have buttons within reach of a person in a wheelchair. (B) UD gives priority to non-standard users.
5 Universal Design also aims to include, not just those with disabilities, but other people outside of (C) Industrial standards are the most important factor in designing products.
the average and, of course, within the average. It considers, for example, the needs of very tall or (D) Many factors are taken into consideration in designing living environments. 2. #BRAR
short people, both left handed and right handed people, Gitourists who don’t speak the @local (3) According to the passage, which of the following is NOT true? - . . . ve?
language and people who have special needs. When you see a msign that explains how to use a (4) The philosophy of UD aims to benefit all users. What do you truly want to do in the future, regardless of how difficult it may be to achieve?
machine with writing and images, it is an example of Universal Design principles in action. (B) UD aims to reduce difficulty in daily life especially for people without disabilities. MEBATREME O & ST LT, At FRkAS Iz &)
6 A selection of words used to explain the seven principles may show, in general, how they work. (C) UD is applied not only to industrial products but also to other things such as living environments. ZOWTHMET D, ZONFIIHLT, (i FRERFELR LT,
“Flexibility, Simplicity, Low Effort, Choice, Adaptability, Compatibility, and Safety” are some of the (D) Some critics claim that the guidelines of UD are too difficult to follow.
goals outlined in the principles. UD can be applied to any product or environment, such as tutoring (4) According to the passage, which of the following is true? =
ar ‘ J passag 2 3. EEENAVSRES
and learning centers, conference exhibits, museums, recreational areas, homes and worksites. (&) UD products can be beneficial to average people.
at’s an amazi I
7 There are critics of UD that point out the contradiction of trying to @meet individual, unique needs (B) UD has its origin in the 7th century. That's an amazing goal!
at the same time you want to cover the needs of the average user. They say that the guidelines in (C) UD pays maximum attention to how products look to people. That sounds great!
UD are too vague. However, improvements to the principles are taking place to answer the critics. (D) UD is a mere theory, and is not practical. What kind of A are you most interested in?
1f you have ever been in a situation where you have had a disability, either a temporarily broken What kind of A do you want to make?
arm or leg, or a long-term disability, you may be thankful that thoughtful designers are using the L |
What kind of A are you want to be?
principles of Universal Design. tenced A?
(Source: Reading Quest, Sanshusha, 2019) Have you ever experienced A?
(7F)  aesthetics® ¥4 What steps are you planning to take to make your dream a reality?
What do you think is necessary to realize it?
I hope your dream will come true.
11 T ke LCTRDIEY RS D%, A~D Ohins— :
Keep pursuing your dreams.
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when you hear the word “design”?
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= The Pawer of Design
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Good morning, everyone!
Welcome to our museum and to our Power of Design
exhibition.
I'm Nancy Wilsen and I'll be your guide today.
To start off, what comes to mind when you hear the word
“design”?
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